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Angela Walschinski, account assistant at Leonard & Finco Public Rela-
tions, Inc., is someone to keep your eye on. Since graduating from college
less than two years ago Walschinski has been making her mark in her
prafession and the community.

Described by Susan Finco, president and owner of Leonard & Finco Pub-
lic Relations, Inc, as smart, funny and driven to meel and exceed goals,
Walschinski is also passionate about her profession and the community,
The first to volunteer for new assignments or leamn about the business
community, Walschinski accepls all assignments and responsibilities with
enthusiasm. She applies her public relations education to real world situa-
tions, With finely tuned instincts, no challenge is too big for her.

Walschinski has an unmistakable spark that employets dream about see-
ing in their employees. Still a fresh face to the industry she doesn't let her
inexperience hold her back. She has a positive attitude that draws people
to her; her energy s contagious.

Walschinski was the volunteer logistics coordinator and grant writer for
A Pair & A Spare: Brown County's Undercover Challenge)’ an annual
collection of new undergarments for those in need in Brown County,
Writing the grant application and coordinating the details 1o pull off a
month-long collection was no small task. Thanks to her involvement the
collection was able o purchase thousands of socks and underwear for
area homeless shalters,

As a member of Current, a young professional organization, and the local
Public Relations Society of America chapler the clever assistant is build-
ing her network and expanding her knowledge base. Finco says, Uust
being involved is a great first step to making an impact in the community
and her industny’

PHOTO BY LAUNCHFILM.COM




