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Welcome to the inaugural Insight Women of 
Influence Awards special section. The genesis of the idea to 
honor women leaders from both businesses and nonprofits 
began about a year ago. While many chambers of commerce 
throughout the New North recognize women leaders in their 
own communities, there wasn’t really a way to acknowledge 
those leaders on a regional scale. It was that idea that led to 
the Women of Influence Awards.

Originally, we planned a special luncheon 
at the end of March to honor the winners  
and nominees. But the COVID-19 pandemic 
put an end to those original plans. Initially, 
we tried to reschedule the in-person event, 
but with the uncertainty surrounding 
when large groups will be allowed to gather 
once again, we decided to make the awards 
a virtual event. We didn’t want to wait until 
all restrictions were lifted to celebrate these outstanding 
women who have made a positive impact in the communities 
we call home.

When Insight Publisher Brian Rasmussen announced 
the Women of Influence Awards at the Women’s Leadership 
Conference last October, I wasn’t sure how things would go. 
How many nominations would we get? Would we receive any 
from nonprofit organizations, and would all the nominations 
come from Green Bay and Appleton?

I have to say I was pleasantly surprised — and nearly over-
whelmed — by the response. By the time nominations closed, 
more than 80 women from throughout the New North, from 
Fond du Lac and Sheboygan in the south to the Northwoods, 
were nominated.

As the judges (impartial and chosen from throughout the 
area) began to review the nominations, it quickly became  
apparent the original plan of five awards would not work, so  
we created three more categories to honor additional women.

 
For me, the coolest part of the entire process was when 
I began to contact the winners and the nominees. There 
were so many who had no idea they had been nominated by 
co-workers, friends and other business leaders. I could defi-
nitely tell how honored every woman was to be recognized.

We wanted to do something special for the award 
winners, so we worked with Shane Van Boxtel of Image 

Studios, the man behind all of Insight’s 
covers, to photograph the winners during 
a special event last January at the new 
Oshkosh Corp. headquarters. With lots 
of natural light and open spaces, it was the 
ideal location for the photographs, and  
we thank Oshkosh Corp. for hosting us 
and providing us with lunch.

In addition to the photo shoot, Associ-
ate Editor Jessica Thiel and I interviewed 

the women for the profiles in this special section. A special 
thank you as well to Shane and Insight’s lead designer  
Bryan Aschenbrenner, who worked closely together to 
create the two-page profiles for each winner found in this 
section. Gratitude also goes to Image Studios owner Donna 
Gehl for mounting and framing the winners’ two-page 
profiles and for helping us take this event virtual by welcom-
ing the award winners and the sponsor presenters to Image 
so they could record their portions of the presentation. 
A thank you, too, to our event sponsors that helped make  
all this possible.

Since nominations closed in mid-December, this special 
section and its online presence, plus the event planning for 
first the luncheon and then our virtual event has consumed 
a lot of time and energy. I hope when you look at the 
following pages, you’ll agree it was worth it. 

P.S. Nominations for the 2021 Women of Influence Awards will 
open in mid-October. 

MaryBeth Matzek,
ED ITO R

WELCOME

Welcome
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RECOGNIZING INCREDIBLE WOMEN 
AND CELEBRATING THEIR IMPACT 

ON THE COMMUNITY
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This special issue will be mailed out with the August issue of Insight. 

8 LEONARD &  F INCO PUBL IC  RELAT IONSSusan Finco L IFET IME  ACHIEVEMENT

10 RED SHOES  INC .Lisa Cruz BUS INESS  OWNER 

12 WISCONSIBS ,  INC .DIFFERENCE MAKER-NONPROFITHarriet Redman

14 UW-GREEN BAY POLICE DEPARTMENTCynthia Estrup TRAILBLAZER

16 CULVER’S OF DARBOY, GRAND CHUTE AND LITTLE CHUTEMENTORGlenda Woosley

18 BOYS & GIRLS CLUBS OF SHEBOYGAN COUNTYYOUNG INFLUENCERChristina Singh

20 GREATER GREEN BAY CHAMBERDIFFERENCE MAKER-BUSINESSLaurie Radke

22 INTEGRITY  INSURANCECORPORATE LEADERJill Wagner Kelly

  4 P.M.         Awards presentations begin

To view videos of the individual winners or watch the 
entire program, visit insightonbusiness.com/women

AGENDA
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At Marco, supporting and promoting women has always been 

part of our culture. We’re proud of the women who help lead our 

organization and we value different perspectives. Being inclusive 

and diverse isn’t just good business – it’s necessary for success.

marconet.com

empowering women 
isn’t just a trend.

business IT

managed services

audio visual

copiers & printers
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BEHIND THE  SCENES

The photoshoot
Way back in late January while there was still 
snow on the ground, Insight invited all eight 
Women of Influence Award winners to a special 
event at Oshkosh Corp.’s new headquarters.

On that special day, Shane Van Boxtel of 
Image Studios photographed the winners, 
taking advantage of the building’s abundant 
natural light and open spaces. Insight Editor 
MaryBeth Matzek and Associate Editor Jessica 
Thiel interviewed the winners for the profiles 
you will read on the following pages. Over 
the lunch hour, Oshkosh Corp. treated us to 
a catered lunch. Thanks to a well-planned 
schedule, everything ran on time.

The day of the photoshoot was the first time 
Insight and the Women of Influence main 
sponsors had an opportunity to celebrate 
the winners. Having all of these incredible 
women in the same room was electrifying. 
It was wonderful seeing the women — some 
who knew each other previously and some 
who just met for the first time — interact with 
each other.

The photographs on this page are outtakes 
from a video, which will be shown during the 
Women of Influence Awards virtual event, 
that captures the excitement and fun from 
that day as well as the beautiful final portraits. 
Each Insight Women of Influence winner 
received the portraits and the accompanying 
articles in a beautiful frame as a remembrance 
of their honor. 

Oshkosh Corp. graciously welcomed Insight 

into its new world headquarters for the first-

ever Women of Influence in the New North 

Region photoshoot. The state-of-the-art 

facility offered an ideal backdrop, providing 

both stunning architecture and abundant 

natural light. Honorees spent the morning 

participating in interviews and a photoshoot 

and then enjoyed a catered lunch.
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Susan Finco is one of the best-known 
businesswomen in Northeast Wisconsin — 
running a successful public relations firm 
and serving as a member of the Green Bay 
Packers Executive Committee and countless 
nonprofit boards and committees. But back 
in 1992, it was a completely different story. 
That’s when Finco and her partner, Charlie 
Leonard, wanted to start a public relations 
firm — as the first one north of Milwaukee, 
it wasn’t a foregone conclusion it would be 
a success.

Leonard & Finco Public Relations is now 
the largest PR-only firm north of Milwaukee 
and serves clients throughout North America.

“Charlie and I both came from a media 
background, and the biggest challenge was 
just to learn how to run a business,” says 
Finco, who had a long career in broadcasting 
before teaming up to launch the public 
relations firm. “I knew journalism, public 
relations and my own skill set, but you don’t 
know what you don’t know. I learned what it 
really takes to run a business.”

After running the Green Bay firm 
successfully for several years with Leonard, 
Finco decided to buy him out when he 
retired. “Some people didn’t think that as a 
woman I would be able to successfully keep 
it going,” she says.

Finco was happy to prove them wrong. 
“It’s really important for women to support 
each other,” she says. “I’m always open and 
willing to talk to other women. I feel like I 
need to give back more than I was helped. I 
always think once you get your foot in the 
door, that you wedge your foot in there so 
others can follow you.”

That’s something Cole Buergi, vice president 
of business development for Leonard & Finco 
Public Relations, has noticed firsthand and led 
him to nominate Finco for a Women of Influence 
Award. “Susan also takes the time to talk with 
and mentor others, including dozens of women 
over the years as well as students interested in  
the PR profession,” he says.

Finco says many women have 
influenced her throughout her life, 
starting with her mother. “She was 
always an inspiration to me,” she says. 
“I later had teachers who encouraged 
my love of writing and mentors along 
the way in my career.”

While Finco has won numerous 
awards and became the first woman 
to serve on the Packers’ executive 
committee, she says building her 
business with a team of people who are 
“well known and respected and that 
businesses and organizations trust” is 
her biggest achievement.

A former chair of the Greater 
Green Bay Chamber, Finco has helped 
many nonprofits by leading capital 
campaigns or other fundraising efforts, 
including the Brown County United 
Way, the Oral Health Partnership, 
Golden House, Bellin Health and the 
University of Wisconsin-Green Bay. 
She also founded A Pair & A Spare: 
The Undercover Challenge, which 
collected thousands of pairs of new 
socks and underwear for those in need. 
That effort was eventually transitioned 
to the Brown County Homeless and 
Housing Coalition. 

— Cole Buergi, vice president  
of business development, 
Leonard & Finco Public Relations

Susan is truly a 
driving force in 
making a difference, 
not just in her 
profession or for those 
she works with, but 
for others as well in 
the greater Green Bay 
area. Community 
involvement is a part 
of her life and through 
her leadership and 
dedicated work,  
has helped to make  
the region a better 
place for all.

“

LEONARD &  F INCO PUBL IC  RELAT IONSLifetime Achievement

Susan Finco
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When people meet Lisa Cruz, they usually glance 
downward to check out her footwear and confirm 
it is indeed red.

“Starting Red Shoes was not easy. Financing was 
nearly impossible to get,” says Cruz, the president 
and owner of Red Shoes Inc. in Appleon. “We went 
to a bank with a big binder with our business plans, 
projections. One banker asked me if my husband 
knew I was there.”

That kind of response didn’t stop 
Cruz, who had decided after years of 
working for others, she “wanted to be 
in the driver’s seat.” She pressed onward, 
opening in 2008 just as the recession hit 
and businesses began cutting back on 
staff and expenses.

“Lisa is nothing short of phenomenal 
when you think about everything she 
has accomplished,” says Raquel Lamal, 
a media specialist with Red Shoes 
who nominated Cruz for a Women of 
Influence Award. “At a time when you 
would expect most companies to cut back 
on spending, Lisa was able to convince 
large companies in the Fox Cities to let 
Red Shoes handle their PR needs.”

In a way, Cruz says, the recession 
worked in her favor as businesses began 
turning to outsourcing after letting 
their own staff go. As Red Shoes grew, 
so did Cruz’s reputation for getting her 
clients noticed and the firm’s successful 
use of social media.

But even as Red Shoes found success, 
Cruz wasn’t always sure she was being taken 
seriously. She tells a story about how she had plans 
and financing for an office buildout and met with a 
real estate agent along with one of her employees, 
who happened to be a man.

RED SHOES  INC .

“He spent the whole time talking to 
him, and I’m like ‘Wait a minute. I’m the 
business owner here,’” she says. “But I 
like that I’m out there and breaking 
stereotypes. Don’t put me in a box.”

Under Cruz’s leadership, Red Shoes 
has moved three times since 2008 to 
gain additional space for its growing 
staff. Along with its business clients, 
Red Shoes works with nonprofits on 
their PR and communication plans. 
The business has won multiple awards, 
including recently being named the 
Best Small Business-Woman Owned by 
Gov. Tony Evers’ Marketplace initiative. 
Cruz also has drawn attention for  
her work, including PR News naming 
her one of the top 100 PR pros in  
the country.

“I have a great benefit in my job 
since I meet with so many leaders. I 
take the good things they are doing 
and see how I can apply that to my own 
business,” Cruz says. “I’m also a very 
good listener. I’m like a sponge, always 
taking in nuggets of information that  
I can use later.”

Cruz admits the past 12 years haven’t 
always been easy balancing family and 
business. Three of her four sons have been 
diagnosed with autoimmune diseases. 

“I really feel my greatest accomp-
lishment is growing the business and 
taking care of my family at the same 
time,” she says. “It’s not perfect. It’s a 
challenge every day, but I’m doing it.” 

 — Raquel Lamal,  
media specialist,  

Red Shoes Inc.

Lisa is a force to  
be reckoned with. 
She is fierce, bold, 
an out-of-the-box 

thinker and always 
willing to push  

the envelope.”

“

Business Owner

Lisa Cruz

*
 P

H
O

T
O

G
R

A
P

H
 B

Y
 S

H
A

N
E

 V
A

N
 B

O
X

T
E

L
, 

IM
A

G
E

 S
T

U
D

IO
S

I N S I G H T  
W O M E N  O F  
I N F L U E N C E



12 |  WOMEN OF INFLUENCE

When Harriet Redman’s son, Phillip, 
was diagnosed with an extremely rare 
chromosomal abnormality, she quickly 
realized life would change not just for her 
and her husband, but also their 3-year-old 
daughter, Christiana.

While Redman, a teacher who holds a 
bachelor’s degree and master’s degree in home 
economics with a concentration in family 
systems, was uniquely well positioned to help 
guide her family through the momentous 
shift, it took some time for the full gravity of 
the situation to sink in.

A defining moment came when Redman 
was playing with her son and 7-year-old 
daughter outside and Christiana asked her 
mother whether she was going to care for her 
brother when her parents died. Redman says 
she was prepared to answer this question but 
expected it to come when her daughter was 
17 or 27, not 7.

“I tell this story a lot because it’s the essence 
of what these little guys have on their minds,” 
Redman says.

Galvanized, Redman began searching for 
literature on the impact of having a sibling 
with disabilities but found little. Eventually, 
she came across the work of Don Meyer of 
Washington state, who had created Sibshops 
— workshops that allow siblings of children 
with disabilities to connect with peers in 
similar situations.

Redman became a trained Sibshop 
leader, but she felt called to do more. In 
1998, she created a nonprofit organization 
focused on the needs of siblings of people 
with disabilities. Originally called the Fox 
Valley Sibling Support Network, Inc., the 
organization helped launch the national 
Sibling Leadership Network in 2007 and was 
renamed WisconSibs, Inc. in 2014.

The nonprofit has gone on to create a host of 
innovative programs, including workshops, social 
events, presentations, consulting and coaching. 
The work is all aimed at providing a network of 
support for siblings throughout their 
entire lifespan.

“Harriet Redman is a true social 
innovator — a person who identified 
an opportunity and need because of her 
personal experience and turned that 
into an organization that has helped 
thousands of individuals and families 
in northeastern Wisconsin and across 
the state become stronger and better 
prepared for the future,” says Rich 
Redman, who nominated his wife for 
the Women of Influence Award.

In addition to running WisconSibs, 
Redman advocates for caregivers, 
because if not enough are available, 
it leaves family members with fewer 
choices if they choose to care for their 
disabled siblings as they age. Local, 
state and national governments play 
an important role in determining 
what services are provided for people 
with disabilities, Redman says.

More than 20 years in, Redman 
says the most rewarding part of 
her work is when adults who went 
through the program as kids stop 
her and tell her how much they 
appreciated the experience. Paying 
attention to siblings’ needs matters, 
she says. “That’s what we were paying 
them, attention to something that 
they didn’t know exactly how to talk 
about, but they understood, and 
that’s the most gratifying.” 

— Rich Redman,  
husband and nominator

Harriet Redman is a true 

social innovator — a 

person who identified an 

opportunity and need 

because of her personal 

experience and turned  

that into an organization 

that has helped thousands 

of individuals and families 

in northeastern Wisconsin 

and across the state  

become stronger and better 

prepared for the future.

“

WISCONSIBS, INC.Difference Maker — Nonprofit

Harriet Redman
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When Cynthia Estrup chose a career in law 
enforcement, she knew it was going to be a 
challenge. In her police academy class, four women 
were enrolled and only two — Estrup and another 
woman — graduated.

Today, as a police sergeant and emergency 
manager with the University of Wisconsin-Green 
Bay Police Department, she is one of four women 
holding leadership roles in Brown County law 
enforcement — and the only woman of color.

“Being a woman in law enforcement 
is a challenge since it is primarily male 
dominated. I had to understand how to 
be true to who I am while also being 
part of a team,” says Estrup, who 
joined the Wisconsin Association 
of Women Law Enforcement early 
in her career. “I met a lot of amazing 
female law enforcement professionals 
through the group who have served as 
mentors or just someone to bounce 
ideas off of. We have learned so much 
from each other.”

Estrup came to UW-Green Bay 
nine years ago after working for the 
UW-Whitewater Police Department. 
She says working in on-campus law 
enforcement is “niche policing. You 
can impact more people in a positive 
way and be more educational in your 
interactions. It’s not just about handing 
out tickets.”

Professionally, Estrup strives to 
keep growing and developing her 

skills. Last year, she took on the campus’ emergency 
manager role, which allows her to work more closely 
with staff members and students. “Your thinking 
goes in a whole new direction. As the snow thaws, 
for example, you think about and plan for possible 
flooding,” she says.

UW-GREEN BAY POL ICE  DEPARTMENT

In her role as a sergeant with 
the campus police, Estrup serves 
as the liaison to the campus’ LGB 
community as well as forging bridges 
with students of color. In both cases, 
she meets with the students at either 
the Pride Center or Multi-Ethnic 
Student Affairs office (MESA) 
to answer questions and provide 
them with any information they’re 
looking for.

“It’s important to meet with them 
in that non-threatening environment 
and let them know we’re here as a 
resource,” Estrup says. “It’s all about 
having a conversation and being 
open. When I was a kid, I didn’t 
know what options were out there. 
It’s important to share with students 
what’s possible.”

MESA Director Mai J. Lo Lee, who 
nominated Estrup for a Woman of 
Influence Award, says Estrup’s 
work extends beyond the campus 
through her work with Brown 
County’s Mental Illness Committee 
and the county-wide Sexual Assault 
Response Team.

“She works with both students and 
faculty/staff to help open the lines of 
communication and offer a place where 
all people feel safe and comfortable to 
report any incident,” Lee says.

“There really needs to be more 
mentoring for women since I think 
that would make them be more 
competitive (in law enforcement) 
and prepared for opportunities and 
advancement as they come up,” 
Estrup says. 

— Mai J. Lo Lee, director of the 
Multi-Ethnic Student Affairs office  

at UW-Green Bay

As a police officer,  
she advocates for all 

people of color as  
well as brings training 

into the department 
that creates greater 

awareness and 
recognition to 

microaggressions.

“

Trailblazer

I N S I G H T  
W O M E N  O F  
I N F L U E N C E Cynthia Estrup
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Life rarely takes anyone on a wholly predictable 
journey, and that certainly has proven true  
for Glenda Woosley. Now the co-owner/
operator of Culver’s of Darboy, Grand Chute 
and Little Chute, Woosley’s path has taken her 
through roles in corporate America, selling 
cosmetics, a divorce and learning to flip 
burgers alongside teenagers.

Woosley got her start in the corporate 
world before transitioning to selling Mary 
Kay Cosmetics — yes, she drove a pink car. A 
native of the Madison area, Woosley watched 
with interest as the Culver’s chain of restaurants 
continued to grow in the state.

“I used to tell my friends and family, ‘There’s 
something about those Culver’s.’ I loved the 
product, I loved the atmosphere, I loved the way 
they took care of their staff,” she says.

Eventually, Woosley’s husband at the time 
encouraged her to pursue opening a franchise. 
She thought she and her husband would be able 
to buy into the business and let other people run 
it, but Culver’s uses an owner-operator model, 
something Woosley says sets it apart. Woosley’s 
husband completed a 16-week training course 
for owning and operating a Culver’s, and the 
two opened their first location in 1999.

Woosley kept her Mary Kay job for a time but 
later gave it up after seeing her husband needed 
help running the Culver’s business. At the time, 
the couple owned three Culver’s locations, a 
storage facility and a landscaping company.

Change and a defining moment came when 
Woosley and her husband divorced after 
opening the Neenah Culver’s location. Woosley 
completed an abridged 16-week training 
course to learn how to operate her Culver’s 
restaurants. As part of that experience, staff at 
her restaurants — whom she affectionately calls 
“my kids” — helped train her.

“That was an awesome 
experience for them. It was an 
awesome experience for me. My 
goodness, I really bonded with 
my kids. I instilled in them that 
they can teach anybody, and 
they instilled in me that I could 
do it,” Woosley says.

Woosley’s early assessment of 
Culver’s turned out to be spot-
on, as the chain continues to 
increase in reach and popularity. 
The location she co-owns on 
Calumet Street in Darboy 
perennially performs as one of 
the top 20 or 30 restaurants out 
of more than 740 nationwide.

Throughout the years, 
Woosley has touched many 
lives. Eleven years ago, she 
began holding a Community 
Christmas celebration for 
those in need. The first year, she 
closed the Darboy restaurant on 
Christmas Eve, inviting 90 guests to enjoy a buffet, 
presents and a visit with Santa. Last Christmas, 
around 700 attended the event held at the Grand 
Meridian in Appleton.

Woosley also has become a personal mentor 
to many, including Maggie Kauer, who first 
started working for Woosley as an 18-year-old. 
Inspired by Woosley, Kauer went on to earn an 
associate degree in culinary arts and now co-
owns and operates the three Culver’s locations  
with Woosley.

“Glenda taught me how to be a professional but 
most importantly how to carry myself as a strong, 
independent businesswoman. She taught me how 
to carry and present myself when conducting 
business outside of ‘flipping burgers,’” says Kauer, 
who nominated Woosley for the Women of 
Influence Award in the mentor category. 

— Maggie Kauer,  
current business partner

Glenda taught me how  

to be a professional but  

most importantly how to 

carry myself as a strong, 

independent businesswoman. 

She taught me how to carry 

and present myself when 

conducting business outside 

of ‘flipping burgers.’

“

CULVER’S OF DARBOY, GRAND CHUTE AND LITTLE CHUTEMentor

Glenda Woosley
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Working for a nonprofit organization takes a special 
kind of passion and care. For many working in that 
sector, that can mean trading a larger paycheck for 
more fulfilling work, but Christina Singh, CEO of 
the Boys & Girls Clubs of Sheboygan County, says 
that shouldn’t have to be the case.

“I think for a long time, there’s been this notion 
that we have to suffer in order to deliver on our 
mission and we don’t properly value ourselves,” 

she says.
One year into her tenure leading 

the Sheboygan nonprofit, Singh 
has made taking care of her staff a 
priority. Nonprofit professionals 
deserve access to career development 
opportunities, strong benefits and 
a living wage, she says. To begin 
to address that, Singh quickly 
set about establishing increased 
baseline hourly wages.

In addition to the organization’s 
leadership team, the nonprofit 
employs many part-time workers 
who work directly with children. A 
few years ago, the average pay for 
those workers was $8 an hour.

“We’re entrusting these people 
to care for our most precious 
resource, our children. We should 
be compensating them better than 
that,” Singh says.

Singh’s efforts caught the attention 
of her friend and former colleague, 
Marcy Keuler, who nominated 

Singh for Insight’s Women of 
Influence Awards in the Young 

Influencer category. She says Singh is working 
to elevate the way nonprofits value themselves  
and demonstrate that value to the community.

BOYS & GIRLS CLUBS OF SHEBOYGAN COUNTY

“Christina has put the organization on a 
path of growth and energized its mission. 
This is evidenced by the launch of two 
new sites, a focus on safety, increased 
collaborations and the creation of an 
impressive leadership team,” Keuler says.

Singh, who grew up in Chicago and 
started her career working for a nonprofit 
home health care agency, made her way to 
Sheboygan and worked for Kohler Co. for 
five years before returning to the nonprofit 
world. During her time at Kohler, she 
served on the Boys & Girls Clubs board. 
She says the experience prepared her well 
for taking on the leadership role when it 
became open.

“Coming into the organization, I had this 
bird’s-eye view as a board member, and my 
goal was to really dig in and kind of triage to 
say, ‘What are some of the things we need to 
focus on and work on that can take us to the 
next level of service to our kids?’” she says.

In addition to reworking the organization’s 
pay structure, Singh has focused on the 
importance of child safety, putting in place 
new programs and trainings that emphasize 
that. She’s also restructured the leadership 
team and oversaw the Boys & Girls Clubs’ 
recent move from its 21-year home to two 
new sites that better position the nonprofit 
for growth.

Moving forward, Singh says she wants 
to continue to help the community see the 
value nonprofit organizations provide and 
help people feel good about investing in the 
professionals who deliver that work.

“My people deliver life-changing services 
to kids,” she says. 

— Marcy Keuler, friend and  
former colleague

Christina brings an 
intense commitment to 
community service and 

the nonprofit sector. She 
has been shaking things up 

at the Boys & Girls Clubs 
and in Sheboygan County 

by seeking to elevate  
the ways nonprofits  

value themselves and 
demonstrate that value  

to the community.

“

Young Influencer

Christina Singh
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Although Laurie Radke is president and CEO of 
the Greater Green Bay Chamber, she feels it’s her 
responsibility to serve others, whether it’s local 
businesses, communities or her staff.

“I have a great sense of appreciation to those who 
invest (in the chamber), whether it’s their dollars or 
their time as volunteers. I want to be a good steward 
of their investments and make sure I’m always 
doing what I can to move the chamber forward,” 
says Radke, who joined the chamber in September 
2011 after serving as dean of academic training at 
Northeast Wisconsin Technical College.

Under Radke’s guidance, the chamber launched 
the Greater Green Bay Economic Development 

Plan, a first for the region. She and 
the chamber brought together 
nearly 400 community leaders to 
build a plan to propel the greater 
Green Bay community into the 
future as a viable region in the 
name of talent attraction and 
retention as well as overarching 
economic development.

Radke says the plan doesn’t 
just sit on a shelf but is constantly 
referred to and acted on. Last fall, 
the chamber gathered community 
and business leaders for an update 
on the plan and its next steps. The 
plan is more than just looking at 
how to create more jobs, she says. 
It also focuses on other areas of 
importance, including diversity 
and infrastructure needs.

“It was remarkable to sit back 
and see all of these individuals 
get up and talk about the work 
they’re doing as part of their 

strategic teams,” Radke says. “They may 
run a business, be part of an education 
institution or run a city or village, but they 
are taking time away from that to help us 
advance this strategic plan forward.”

Radke says it is important for leaders 
to recognize what they can take on and 
what they don’t have time for. “You need 
to figure out who you are and what you 
can give. Sometimes, it’s OK to say no,” she 
says. “It’s all about owning who you are.”

In her own leadership journey, Radke 
finds enlightenment through journaling 
and taking self-assessments. “That has 
allowed me to constantly reflect that we 
(the chamber) are remaining relevant in 
our communities and connecting with our 
partners and members on what else we can 
do,” she says.

Lori Kaye Lodes, the chamber’s vice 
president of marketing and communi-
cations, and who nominated Radke for the 
award, says Radke’s involvement in other 
community initiatives, including Achieve 
Brown County and Wello, is just another 
example of her servant leadership.

“Laurie is humble, doing the work she 
does because she is very passionate about 
economic and workforce development  
and not in pursuit of accolades,” Lodes 
says. “Her reach extends beyond the  
1,200 chamber member businesses and 
their 90,000 employees. It impacts the 
entire greater Green Bay area, as business 
builds community.” 

— Lori Kaye Lodes, 
vice president of 

marketing and 
communications  

for the Greater  
Green Bay Chamber

Laurie is an authentic, 
servant leadership-

oriented individual who 
consistently gives to 

others because it’s the 
right thing to do,  

and not because it will 
lead to gain for the 

organization or herself.

“

GREATER GREEN BAY CHAMBERDifference Maker — Business Community

Laurie RadkeI N S I G H T  
W O M E N  O F  
I N F L U E N C E
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— Maggie Haddock, senior marketing  
specialist, Integrity Insurance
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Jill Wagner Kelly didn’t take a conventional  
path to leading a company, starting a family  
first and attending college later. It was a colleague 
who recognized her talent and urged her to go back 
to school. 

Ever since then, Wagner Kelly has relied on the 
guidance and support of others in helping as she 
advanced in her career. Now the president of Appleton-

based Integrity Insurance and executive 
vice president, chief distribution and 
affiliate officer for Grange Insurance, 
Wagner Kelly mentors others and 
advocates for people creating their own 
personal board of directors.

“Whoever comes into your life has 
an impact on who you are and what 
kind of leader you become,” she says.

Wanting to surround herself with 
diverse opinions and ideas, Wagner 
Kelly has intentionally chosen people 
from a variety of backgrounds to be 
part of her personal board of directors. 
The group includes her sister, industry 
colleagues and a former boss whose 
leadership style differs from her own. 

As for her leadership style, Wagner 
Kelly says she worked with a leadership 
coach early in her career who taught her 
how to mentor and to have empathy for 
others. When she began leading others, 
she quickly learned if she focused on 
her people, they would, in turn, take 
care of customers. 

“When I got the president’s role, I made a promise 
to them on the very first day. I said, ‘You don’t build 
a company, you build people, and they build a 
company,’” Wagner Kelly says.

It’s a strategy that’s served her and the company well. 
When Wagner Kelly joined Integrity in 2011 as vice 

INTEGRITY INSURANCE

president of commercial lines, she says the 
company was “hemorrhaging money.” Since 
then, it has managed a complete financial 
turnaround, including notching seven 
consecutive years of profitable growth and 
increasing personal and commercial lines 
direct written premium from $100 million 
to $200 million two years ahead of plan. 

“Jill’s thought leadership brings value and 
insights as to where to place the bets as we 
strive to bring value to associates, agency 
partners and customers,” says Maggie 
Haddock, who nominated Wagner Kelly for 
the Women of Influence Award and serves 
as a senior marketing specialist for Integrity.

In addition to leading Integrity to 
financial success, Wagner Kelly has focused 
on mentoring other women. She serves as 
executive sponsor for a young professionals’ 
group and helps up-and-coming females 
understand the challenges of the insurance 
industry, so they’re prepared to face them.

One of those challenges is working in a 
male-dominated industry. That was the case 
when Wagner Kelly began her career as the 
company’s only female field underwriter and 
largely continues today. Back then, most of the 
customers and business leaders she worked 
with were male, and that has been slow to 
change. She says that’s proven difficult at times 
but has also helped shape her into the leader 
she’s become.

That’s a message she now shares with the 
young women she mentors. “Never think 
that there’s something you can’t do because 
you’re a female. There isn’t one thing that I 
couldn’t do because I was a female.” 

— Maggie Haddock, senior marketing  
specialist, Integrity Insurance

Integrity has a people-
centric culture, thanks 

to Jill Wagner Kelly’s 
vision and leadership. 

When she became 
president, her promise 
to associates was, ‘You 
don’t build a company, 
you build people, and 

they build a company.’ 
This statement still 

holds true today.

“

Corporate Leader

Jill Wagner Kelly
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Kathryn Blom, Epiphany Law, LLC

Donna Boehm, ThedaCare

Karla Brooks, It Makes Me Happy!

Caitlin Brotz, Olivü 426

Morgan Brux, Shiocton High School

Lisa Cribben, Wipfli LLP

Sandra Cvetanovic, Miller Electric Mfg. LLC

Loris Damerow, Center for Grieving Children at  

     Boys and Girls Clubs Fox Valley

Apache Danforth, Native American Tourism                     

     Organization of Wisconsin (NATOW)

Marianne Dickson, Executive Agenda

Mary Downs, Catalpa Health

Theresa Falvey, State of Grace mind.body.spirit

Jennifer Frank, ThedaCare

Donna Gehl, Image Studios

Jacqueline Geier, HawkPoint Technologies

Patti Habeck, Feeding America Eastern Wisconsin

Ann Hanna, Taureau Group, LLC

Ginelle Hussin, The Boldt Co.

April Johnson, Prophit

Joan Johnson, Sunrise on Main/Reset Life

Lori Jones, Marco

Danica Kiedinger, Prophit

Jenny Knuth, Wisnet

Mylan Kohler, Holy Family Memorial Hospital  

     Psychiatry/Behavioral Health

Barbara Koldos, Hoffman Planning, Design  

     & Construction

Amy Kox, Northeast Wisconsin Technical College

Amanda Kroener, SNFood & Beverage

Lindsay LaCourse, Schneider

Barbara LaMue, New North Inc.

Stephanie Lenz, Habitat for Humanity

Doreen Lettau, Plymouth Foam LLC

Tammy Leurquin, MatchBack Systems

Kristine Lillie, Advocate Aurora Health

Cindy Lindstrom, Lakeland University

CONGRATULATIONS  TO ALL  THE  NOMINEES !

Congratulations to our Lakeland graduates.

 I attribute my leadership style back to my professors 
who took the time and cared to help me be successful. 
Lakeland gave me a liberal arts degree that exposed me 
to the big, broad universe of opportunities ... and also 
allowed me to focus on areas I was passionate about for 
my career. 

Jill Wagner Kelly
President of Integrity Insurance

Winner of the  
Corporate Leader Award

 I had a strong desire to elevate my business 
knowledge and knew the caliber of the MBA program and 
the flexibility Lakeland offered would fit into my already-
full life as a wife, mom and professional working full time. 
I’m grateful for the university’s role in my career and 
personal development alike. 

Laurie Radke
President/CEO of Greater Green Bay 
Chamber

Winner of the Difference Maker – 
Business Community Award

Lakeland offers innovative undergraduate and graduate programs that will influence your 
career path. Our programs are among the most flexible in the nation, perfect for busy adults.

Learn more at Lakeland.edu

(Continued on page 26 …)
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Congratulations to Susan Finco 
President, Leonard & Finco Public Relations, Inc., Bellin Board Member

LIFETIME ACHIEVEMENT AWARD

AND ALL THE WOMEN OF INFLUENCE WINNERS:

At Bellin Health we embrace 
diversity of all kinds and enable 
every person the opportunity to 

achieve their full potential. 

Christina Singh of Sheboygan Boys and Girls Club
Cynthia Estrup of UW-Green Bay Police Department
Glenda Woosley of Culver’s of Darboy, Grand Chute and Little Chute

Jill Wagner Kelly of Integrity Insurance
Lisa Cruz of Red Shoes Inc.

Harriet Redman of WisconSibs, Inc.
Laurie Radke of Greater Green Bay Chamber

Maggie Lund, ThedaCare

Heather Macklin, Epiphany Law LLC

Megan Manahan, ThedaCare

Angela Marshalek, St. Norbert College

Bobbi Miller, Fox Valley Workforce Development Board

Salvior Mok, ThedaCare

Melinda Morella-Olson, Imaginasium

Paula Morgen, ThedaCare

Dawn Nowakowski, PBS Wisconsin

Kim O’Brien, Nonprofit Leadership Initiative

Judith Olson, Child Care Resource & Referral

Victoria Parmentier, R.E. Management Inc.

Sarah Paulson, Associated Bank

Tina Prigge, Coolest Coast

Barb Rau, UW-Oshkosh College of Business

Tracey Robertson, Fit Oshkosh

Hope Schaefer, Girls on the Run Northeast WI

Michelle Schuler, Microsoft Corp.

Jan Smith, Bergstrom-Mahler Museum of Glass

Sarah Spang, TEDxFondduLac

Stacy Stanton, Atomic Research LLC

Jennifer Stephany, Appleton Downtown Inc.

Kathleen Stephany, Oshkosh Area School District

Alicia Stuedemann, University of Wisconsin-Oshkosh       

     Career & Professional Development

Ivy Summers, St. Norbert College

Becky Tuchscherer, Miller Electric Mfg. LLC

Angela Tyczkowski, Marco

Jill Uitenbroek, Secura Insurance Co.

Vicki Updike, New Sage Strategies

Debi Van Handel, Special Service Partners

Sue Vincent, Encompass

Barbara (Bobbi) Webster, Oneida Nation of Wisconsin

Johanna Wicklund, Boys & Girls Club of Greater Green Bay

Laura Wiegert, Investors Community Bank

Shannon Wienandt, House of Hope Green Bay, Inc.

Cyrene Wilke, Investors Community Bank

Pa Ja Yang, Appleton Public Library

CONGRATULATIONS  TO ALL  THE  NOMINEES !
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BUILD LIKE A GIRL!
When girls explore the boundless opportunities that exist within 
construction and challenge the mindset of what it means to work in
the industry, our industry as a whole will continue to thrive and grow.

This, is Building Excellence.

LEARN MORE AT MIRONBUILDLIKEAGIRL.COM
An equal opportunity, a�rmative action employer.

Congratulations, Jill on this extraordinary 

achievement. Your influential leadership 

style speaks volumes about our company 

and culture. Thank you for always inspiring 

everyone, at all levels, to bring their best  

ideas forward.

 Jill Wagner Kelly / President Integrity Insurance

Women of Influence -  
Corporate Leader 
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With more than 80 nominees, the first 
year of the Insight Women of Influence 
Awards was a success. We want to keep 
that going! Nominations for the 2021 
Women of Influence Awards will open 
Oct. 15 – the same day as the Women’s 
Leadership Conference, which is being held 
at the KI Convention Center in Green Bay. 
Nominations will close Dec. 15.

The nomination form will be posted on 
insightonbusiness.com/women, and we 
will honor women in at least six categories: 
Corporate Leader, Business Owner, Young 
Influencer, Mentor, Difference Maker-
Nonprofit and Difference Maker-Business 
Community. The judges may also decide 

L O O K I N G  A H E A D  T O  

2021 Women of Influence Awards

NE XT  YEAR ’S  AWARDS

to award special honors, such as a Lifetime Achievement 
Award, a Trailblazer Award or in another category.

Readers often ask what makes for a good nomination,  
and the answer is easy: Show us, don’t tell us. That means 
show us how the nominee makes a difference: Are there sales 
numbers that back up growth? Were more funds raised, 
clients added or services provided? All of that information 
helps judges develop a better understanding why the woman 
should be honored.

PREVIOUS NOMINEES ARE  

ENCOURAGED TO APPLY AGAIN.

Keep an eye on Insight magazine and insightonbusiness.
com/women or follow us on social media for updates on the 
2021 Women of Influence Awards.

YOUR STORIES
INSPIRE US!
To all the Women of Influence  
winners and nominees, 
congratulations! 

Member FDIC | www.anbfc.bank
920.739.1040

FUEL OPPORTUNITY
DRIVEN TO DELIVER
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Amy P., commercial supervisor,  
mentors a first grader at Foster  

Elementary School.

Bringing smiles to our community since 1900
Business • Home • Auto • Farm-Ag • Nonprofit

Giving back moves us  
all forward 
Hundreds of SECURA employees like Amy help 

others in and around the community. Because 

we want a brighter future for everyone.

©
 2

0
20

 S
E

C
U

R
A

 In
su

ra
nc

e

20% OFF Spa Services Monday–Thursday

Call (844) 872-3668 to book your service.  
LodgeKohler.com/Spa

Not valid with any other discounts.
Restrictions may apply. Expires December 31, 2020.

920.739.6321   boldt.com

Congratulations! 

As builders we know that vibrant communities begin  
with strong leadership. Congratulations to all of the  
Women of Influence winners and nominees!

Advancing a  
future for everyone.
As technology moves forward, people and 
communities cannot be left behind. We believe 
in a future where every person has the skills, 
knowledge, and opportunity to achieve more.

Learn more at Microsoft.com/philanthropies
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For more information, contact
Barb LaMue, Executive Director

New North, Inc.
920-336-3860

barb.lamue@thenewnorth.com

Thank you to the women in the New North Region who make 
a difference every day by leading, mentoring, trailblazing, 
and in�uencing – Susan, Lisa, Harriet, Cynthia, Glenda, 
Christina, Laurie, and Jill. 

leading ladies 
 new north of
the

OCTOBER 15,  2020
KI  CONVENTION CENTER,  GREEN BAY,  WI

WOMEN’S LEADERSHIP CONFERENCE

KEYNOTE SPEAKER

Best-selling author, 

Dr. Tasha Eurich

For more information, and to register, visit: 

womensleadershipwi.com

TRUST IN YOU 
& THRIVE
ENCOURAGING AND EMPOWERING 

THE LEADER IN ALL OF US

Register today for an    
all-day professional 
development and 
networking event 
designed to educate, 
encourage and inspire 
women to take their 
careers to the next level.
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